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	RECON Promotional Marketing -- Reaching Out To Your Customers

Dear RECON conference exhibitor,

This year at RECON, 1,800 exhibitors will be vying for the attention of over 50,000 conference attendees.  With so much competition for the attention (and potential business) of these attendees, your company needs to make sure that it stands out from the pack.  While your potential customer’s impression of your company starts at your exhibition booth, it needs to continue with them through to their purchase decision (possibly weeks later).

You need to break through the clutter.

There are few better ways of standing out in the crowd than by providing branded marketing materials to your potential clients.  Examples of these materials include branded T-shirts, Pens, USB keys and hubs, mouse pads, and much more.  By providing an object with value to your customer, you will keep top-of-mind with them for weeks to come.

Read our 5 great tips to get the most out of promotional marketing.

Please click on the link below for our newsletter on creating unforgettable branded marketing materials.  In it, we offer five can’t-miss tips on how to maximize your investment in branded marketing materials.

CLICK HERE FOR FIVE CAN’T-MISS TIPS 
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	Break Through the Clutter of RECON With Unforgettable Branded Marketing Materials

Branded marketing materials are a great way to keep your company top-of-mind with your customer, starting the moment they walk away from the exhibitor booth, and lasting for the weeks following.  You can integrate your brand on a day-to-day basis with your customer’s life, right through to the eventual buying decision.

But how do you make sure you’re getting the most out of your branded marketing materials?

Tips on making your branded marketing materials unforgettable 

We’ve compiled a list of five tips to maximize your memorability with your customer.

1. Your customer doesn’t want to be weighted down: Your potential customer will be spending a full day walking the conference floor.  During that time, they are bound to receive hundreds of pamphlets, fliers, and other marketing material.   Your promotional product will offer value, and break through the clutter of pamphlets.  But it’s important to remember the size of your selection: remember that your customer has to carry it around all day, and if your promotional object is bulky or heavy, the customer will send it to the trash quickly.  That’s why we recommend small, valuable promotional materials: pens, USB keys, mouse pads, T-shirts, etc.

2.  Choose promotional products that reflect your brand: If you’re a company with a high-tech image, giving your potential customers a branded USB hub (which is a hub that the customer can plug many USB devices into, while only using one USB port on their computer) can make a great impression.  

Similarly, if your company is very green-oriented, then be sure to invest in one of the green choices offered by a promotional company.  Sample green items include biodegradable pens, cups and keychains, USB keys made of recycled plastic, and branded solar clocks.  Another great way to make a green impression with the customer is providing them with a green choice to carry their convention materials in: visit Easy Living Green (http://www.easylivinggreen.com.au) for branded, environmentally-friendly trolley bags.  If nothing else, a green choice will be a great conversation starter with your potential clients.

3.  Style can set you apart: If it’s in keeping with your brand image, perhaps you could consider a more stylish choice of promotional material, to really set yourself apart.  Instead of a standard white T-shirt, you could consider a hoodie, a 70s-style T-shirt, or choosing a unique color for your T-shirt.  If you’re looking at providing a pen for your potential customers, perhaps you would consider a unique pen choice (for example, you can purchase branded pens with bottle openers, bubble blowers, or even laser pointers).  Though the cost might be slightly higher, the presence as your customer’s main choice of writing tool for months to come is well worth the initial investment. 

4.  On the other hand, make sure that your customer will use your promotional material: Black and white t-shirts are mainstays of promotions, as they’re very wearable and versatile (moreso then, say, a light-blue color).  Similarly, if your branded pen comes with a glowing light at the top, that may limit the business applications your customer will have for it.

5.  Cheap, or poorly thought out items will not make an impression on your customer: Make sure that your promotional items reflect the quality and character of your brand.  If you choose a “cheap” item, that doesn’t work well or falls apart quickly, that will be the impression that your customer takes away of your organization.  So stay away from T-shirts made of flimsy material, or pens that easily fall apart.

With these tips, you can get the most out of your branded marketing materials, and make sure that you stay top-of-mind with your customer at RECON, and in the weeks that follow.

Sincerely,

Conference Marketing Services
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